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(unadjusted for trading days)

+1.7%

2

Third quarter v previous quarter
Q3 2024 total sales up +1.7%
on Q2 2024

=

Latest month v last year
Sep 2024 sales down -3.5%
on Sep 2023

2

Year-to-date v last year
Jan 2024 - Sep 2024 sales down -5.1%
on Jan 2023 - Sep 2023

2

Third quarter v last year
Q3 2024 total sales down -2.6%
on Q32023

-2.6%
: 3.5%  5.19%
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Total sales in Quarter
3 were down -2.6%
on the same quarter
last year. Volume
sales were -2.8%
down with price
virtually the

same +0.2%.
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ThisBuildersMerchant BuildingIndex (BMBI)report containsdatafrom D T Yg@undbreakingBuildersMerchantsPanel which analysesiatafrom over 88%
of generalistd dzA f RS NI Ksalésihéo@yhout GreatBritain D F YBGildersMerchant Point of SaleTrackingDatasetsa gold standardin reliable market
trends. Unlikedata from sourcesbasedon relatively smallsamplesor estimates,or salesfrom suppliersto the supplychain,this up-to-date datais basedon
actualsalesirom merchantsto buildersandother trades L (itf@@&fore avery goodproxyfor housingRML

Themonthly seriestrackswhat is happeningin the market month by month andincludesan in-depth review every quarter. BMBlIndexdata is calculatedon
the 12 monthsbaseperiod January2019to December2019 Thistrend seriesgivesthe industry accesdo far more accurateand comprehensivensightsthan
that availableto other constructionsectors

ExecutiveSummary
Shortof time andjust want to readthe headlines™ownloadan ExecutiveSummarythat providesa snapshoton valuesalesandtrendsfrom . NJ (. dkAyTORBS N.
Merchantsfor Quarter3 and September2024 here.

BMBIExpertPanel
MRAResearctproducesthe BuildersMerchantBuildingindex,a brand of the BMF,to communicateto the wider marketasthe voiceof the industryaswell as
the voiceof individualExpertBrands Meet the Expertsand readtheir commentson pagesl5to 28 of this report or readtheir previouscommentshere.

Recognitionfor BMBI
Oneof the aimsof BMBIisto reachacrossandbeyondconstruction L (inGsyndicatedo a growingnumberof trade magazines

oy
in different sectorson aregularbasis Outsidethe industry,economistsbanks,consultanciesinvestmentbodiesandthe big &f‘i‘
accountantgegularlyrefer to it and BMBIlisreferencedalongsidethe Officefor NationalStatisticf ONSYatain the Government Department for
Departmentfor Businessaand Trademonthly constructionupdate Downloadthe latest update here. Business & Trade

More data available
ThisBMBIreport providesvaluabletop-levelindicesbut (i K S Nd<arablymore data available GfKinsightsgo much deeperand include salesvalue data
GfKcanquantify marketvaluesanddrill downinto contributingcategoriesfracingproductgroupperformanceto focuson aspectghat are criticalto you.

GfKcanalsoproducerobust like-for-like market comparabilitytailored to the requirementsof an individualbusinessAsmore merchantsjoin to submittheir
monthly salesout datathe quality of this information canonly becomemore extensiveand rigorous Merchantsor supplierswho are interestedin acquiring
dataor gettinginvolvedshouldcontactEmilevan der Rystat emile.vanderryst@nielseniccom.
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Latest quarter last year

Q3 2024 sales and l#ter-like sales Builders Merchant

65 trading days this year v 64 trading days last year. BUIIdIng Index
Likefor-like sales take trading day differences into account.
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Total sales in
— —)
07 Quarter 3 were down
Categories Categories -2.6% on the same
underperforming outperforming quarter last year

Volume sales were
-2.8% down with
price virtually the

same +0.2%.
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Latest quarter previous quarter

Q3 2024 sales and l#ter-like sales Builders Merchan

65 trading days this quarter v 62 trading days last quarter. BUIIdIng Index
Likefor-like sales take trading day differences into account.
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P Workwear &
Safetywear (+6.6%)
X — —- grew most followed
™A 9
Categories Categories by Ironr;mngery
underperforming outperforming ("’3-8 %) and
Services (+3.6%).

Seasonal category
Landscaping (-9.3%)
was the
weakest category.
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Latest 12 months last year

Sales and likfor-like sales Builders Merchan

250 trading days this year v 247 trading days last year. BUIIdIng Index
Likefor-like sales take trading day differences into account.
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Five of the twelve
categories sold more,
led by Workwear &
Safetywear (+13.0%),
Decorating
and Miscellaneous
(+4.0%).

Categories Categories Heavy Building
underperforming outperforming Materials (-7.1%),
Timber & Joinery
Products (-8.2%),
and Renewables &
Water Saving
(-22.7%), were
WEELESR
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Yearto-datev last year
Sales and likéor-like sales

Builders Merchant
190 trading days this year v 188 trading days last year. BU|Id|ng Index
Likefor-like sales take trading day differences into account.
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Categories
underperforming

Five of the twelve
Categories categories sold more
outperforming led by Workwear &
Safetywear(+14.5%).

Renewables & Water
Saving (-28.0%)
was weakest.
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Quarterly Index and Categories N
Quarter 3 2022* to Quarter 3 2024 Builders Merchant'lll’
pa

Indexed on January 20X9December 2019 BUlldlng Index

QUARTERLY SALES VALUE |Q3 2021Q4 2021Q1 202]Q2 202]Q3 202104 202]Q1 202402 2024Q3 202

00

Timber & Joinery Products 1 1359 111.0 1145 116.8 117.3 99.6 102.6 108.2 111.7
Heavy Building Materials 100 133.6 113.0 1185 1295 1269 104.8 107.6 118.6 1225
Decorating 100 113.0 105.6 114.0 1179 122.0 113.0 117.0 122.1 1255
Tools 100 1075 98.6 108.0 1055 106.8 99.8 1089 1151 1154
Workwear & Safetywear 100 116.0 126.7 127.8 111.2 117.6 137.6 1427 128.6 137.0
[ronmongery 100 107.6 96.8 107.9 109.7 111.0 100.4 104.2 105.9 109.9
Landscaping 100 147.1 955 1045 1556 1335 89.1 102.3 146.6 133.0
SHglellefgEeitplefem S Emiglezl 100 105.8 116.7 123.0 107.1 110.6 115.6 119.3 106.6 109.9
Renewables & Water Saving 100 123.0 1356 166.8 163.1 1659 131.2 1226 116.7 117.7
Kitchens & Bathrooms 100 120.7 110.8 117.2 1155 1241 112.7 115.7 116.6 116.5
Miscellaneous 100 988 90.8 101.1 97.2 101.3 998 1034 99.7 1029
1179 105.2 105.7 1125 116.9 104.7 1054 117.0 121.2

Services 100

*Click the web link below to see the complete series of quarterly indices from Q3, 2022.
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Total Category Report
January 2019 to September 2024
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Quarterly Index

Sales and Liker-like index Builders Merchan

65 trading days in the most recent period v 62 trading days in the Index base period. BUIIdIng |ndeX
Likefor-like sales take trading day differences into account.
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/ \ The Quarter 3 BMBI
\ Index was 119.6.
M M §

/ With three more
trading days in the
most recent period

versus the index base

' ' period, the like -for-
VM VH Vo vn VM VH Vo vn VM VH Vo like index was 114.1.
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Latest quarterindex by category

Q3 2024 index Builders Merchan

65 trading days in the most recent period v 62 trading days in the Index base period. BUIIdIng Index
Likefor-like sales take trading day differences into account.

)

t

W 4 SourceDTYQ&
\{| Builders Merchants
Total Category Repo
January 2019 to September 208

©BMBI 2024

Categories Categories
underperforming  outperforming

«

»

Workwear &
Safetywear (137.0),
seasonal category
Landscaping (133.0),
and Decorating
(125.5) were
strongest.

Miscellaneous
(102.9) indexed
the least.
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