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Introduction
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Builders Merchant

Building Index Zdinel

ThisBuildersMerchantBuildingindex(BMBI)report containsdatafrom D ¥ \g@undbreakingBuildersMerchantsPanelwhichanalyseslatafrom over
80% of generalistd dzA f RS NIB Rsajésihiiolghout Great Britain D ¥ YBQiklersMerchant Point of Sale TrackingData sets a gold standardin
reliable markettrends. Unlikedata from sourcesbasedon relativelysmallsamplesor estimates,or salesfrom suppliersto the supplychain,this up-to-
date datais basedon actualsalesfrom merchantsto buildersand other trades L (itfe@&fore a very good proxy for housingRML

BMBItrend datais indexedon the 12 month period July2014to June2015 Themonthly seriestrackswhat is happeningn the marketmonth by month
and includesan in-depth review every quarter. Thistrend seriesgivesthe industry accesdo far more accurateand comprehensivansightsthan that
availableto other constructionsectors

MRAResearclproducesthe BuildersMerchantBuildingindex,a brand of the BMF,to communicateto the wider marketasthe voiceof the industryas
well asthe voiceof individual ExpertBrands eCommonSensdritish Gypsum Wienerberger Midland Lead,Polypipe, The CrystalGroup,Keylite Roof
Windows,HansonCement,Keystonelintels,Knauflnsulation, TalaseyGroup,DuluxTradeand Lakes Meet the Expertshere and on pages9 and 10 of
thisreport.

Recognitionfor BMBI

Oneof the aimsof BMBlis to reachacrossandbeyondconstruction L {in@isyndicatedo a growingnumberof trade magazinesn different sectorson
a regularbasis Outsidethe industry, economists banks,consultanciesinvestmentbodiesand the big accountantsregularlyrefer to it and BMBIis
referencedalongsidethe Office for National Statistics(ONS)ata in the GovernmentDepartmentfor BusinessEnergyand Industrial Strategy(BEIS)
monthly constructionupdate. Fromtime to time, newsoutlets, includingthe BBCcontactBMBIExpertsand MRAfor commentaryon the industry.

More data available

ThisBMBIreport providesvaluabletop-levelindicesbut (i K S Ndagil@rablymore data available GfKinsightsgo muchdeeperand includesalesvalue
data. GfK can quantify market valuesand drill down into contributing categories tracing product group performance,to focus on aspectsthat are
criticalto you.

GfKcanalsoproducerobustlike-for-like marketcomparabilitytailored to the requirementsof an individualbusinessAsmore merchantsjoin to submit
their monthly salesout datathe quality of this information canonly becomemore extensiveandrigorous Merchantsor supplierswho are interestedin
acquiringdataor gettinginvolvedshouldcontactEmilevander Rystat emile.vander-ryst@gfkcom.
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We judge relative performance. More trading days in a month could boost total sales, whereas the level of sales a daymeatd b
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particular period under review:
Direct comparison of sales indices: Average sales a day indices comparison:
Monthly:This Yearv Last Year P Monthly:This Yearv Last Year I~
November 2019 salesindices Biiees "‘mg;"m November 2019 Bifase "‘ﬁ:ggiﬂm
9 average salesa dayindices 9
November 2019 index v November 2018 index November 2019 index v November 2018 index
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The first of the two charts directly compares revenue in the two In the second chart, revenue has been divided by the number of
periods, regardless of the number of trading days. In the example  trading days. In this example, revenue in November 2019 has been
above from November 2019, Total Builders Merchants sales (the  divided by 21 days, revenue November 2018 by 22 days and the
red column) were 7.4% lower. results compared, showing a 3.0% fall in Total Builders Merchants
sales activity (the red column) stripped of trading day differences.

The charts provide two valid views of the same data. Direct comparison (on the left) show what happened in absolute qangbage sales a day (on
the right) enables trading day differences to be set aside.
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D ¥ BuUlders Merchant Panel

Builders Merchant
update Building Index Zdinel
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P FGSNI FEfY2ad AaAE &SEFENBR 6AGK2dzi OKIFy3ISsS DFYQ&E . dzh f RS Nireear®raristegve and | y S
three join in Spring 2020. A lengthy transition period took place in the background and as a result, data covering Ja®oakya2@s now reflects the
new panel. This has ensured the robust nature of the Builders Merchant Building Index has been maintained.

The overall impact of the changes Change in revenue May 2019 to Apr 2020
was very small, with total revenue

for the 12 months May 2019 to April 100-024
2020 being just0.3% different to 228;
that previously published. Individual e

. 40.0%
categories had mostly small changes, 20.0%

some a little up and some a little 00% . . , , , , —
down, depending on the mix of sales 20.0%

contributed by the joining and -40.0%

leaving merchants. Small category -60.0%

Renewables & Water Saving was -80.0%

more significant, and only Timber & -100.0%

Joinery Products and Tools among

the main categories were \‘@@

appreciably different, as illustrated o

in this chart. &ﬁ\

The tables and charts in this report use the refreshed data from January 2019 onwards. For example, the values betwegr2G2bhiarad April
2020 in the Indices table on page 11 are marginally different to those in reports published prior to May 2020. The chgetl@nncorporates the
new values from January 2019 onwards but the differences are relatively small.

Incorporating the new data back to January 2019 has also meant thabyearar, monthon-month and yeaito-date comparisons &rall calculated
using the refreshed data throughout, to ensure accurate reporgjiaghallmark of the Builders Merchant Building Index.

If you have questions on the changes eriain @ mramarketing.conor Emile.varder-Ryst@gfk.com
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Overview

)

Builders Merchant

Building Index Zdinel

Higher February sales, driven by a strong performance from Timber & Joinery Products

Yearon-Year

Total Builders Merchants February 2021 value sales were 2.3% higher than in February 2020, with no difference in tradi
days. However only three of the twelve categories sold more this year, led by a strong performance from Timber & Joine
Products (+18.2%). Others selling more were Landscaping (+8.6%) and Tools (+2.0%).

The nine categories selling less included largest category Heavy Building Materlg:(> 0 | YR WLYaARSQ
Bathrooms {8.6%), Decorating&.4%) and Plumbing Heating & Electriedl@%). Workwear & Safetywear was 12.9% lower
but this was on the back of a very strong {&evid19 lockdown performance in February 2020, when it gained 30.8% on
February 2019. Looking at a tyear comparison, Workwear & Safetywear was 14.7% higher in February 2021 than in
February 2019.

Month-on-Month

Total Merchants February sales were 8.6% higher than in January, with no difference in trading days. Nine of the catego Total ild
were up. Landscaping (+24.1%) did best, followed by Kitchens & Bathrooms (+13.8%), Decorating (+11.6%) and Tools ( Total Builders
Workwear & Safetywearq.0%) was weakest. Merchants February

Other periods 2021 value sales

or hi
Total sales in the last three months (December 2020 to February 2021) were 1.8% higher than in December 2019 to FeQ y/ere _2'3 %o higher
2020, with no difference in trading days. Only Timber & Joinery Products (+14.8%) and Landscaping (+11.0%) sold morciRutEIaNIs WLl oI ATETgY
Categories doing less well included Decoratii§.6%) and Kitchens & Bathrooms.8%). 2020. However only

Sales in the 12 months March 2020 to February 2021 were 10.4% lower than in the preceding 12 months. Only Landsca three O_f the twelve
(+6.0%) sold more. A number of categories remain-aahiift due to the initial Covid9 lockdown, including Plumbing Heating [e=ICIe[o]gleERTol[o Naglo](=!
& E!ectrical £0.2%), Kitchens & BathroomQ.(Q.l%), TooIsIQ.S%) and Decoratingl8.6%). As we approaph the first this year, led by a
anniversary of Lockdown 1, with its severe impact on sales in April and May 2020, the scope of returning to Ay gaar

strong performance

growth can be anticipated. i
from Timber &

Joinery Products
(+18.2%).

<
O\

Index
CSoNHzZE NBEQ& .a.L AYRSE 61 & mnoddnd bAyS 2F (GKS OF 6532 NA
strongest was Plumbing Heating & Electrical (120.3). Of the main categories, Tools (93.7) was weakest, followed by Dec
(95.7).

J1 J
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The Expert Panel

Speaking for their marketsl

)

Builders Merchant

Building Index Zdinel

The Builders Merchant Building Index (BMBI) includes a growing panel of industry Experts. In each quarterly report thay @othee
market, with a particular focus on the story behind the trends. Experts are leading brands, or brands aspiring to becens)evieadre the

voice of their markets.

The Q4 2020 report, which includes commentary from our experts is avdilaide

Meet the Builders Merchant Building Index Experts:

Expert for Drylining Systems:

@ British Gypsum

StaceyTemprell
Marketing Director
British Gypsum

Read latest comment: Q4 2020 Report

Expert for Bricks & Roof Tiles:

o
Wienerberger

KevinTolson
Commercial Director
WienerbergetUK

Read latest Comment: Q4 2020 Repoit

Expert for Website & Product Data Management
Solutions:

eCommonSense

Andy Scothern
Managing Director
eCommonSense

Read latest Comment: Q4 2020 Report

Expert for Civils & Green Infrastructure:

© Polypipe

SteveDurdant-Hollamby,
Managing Director
Polypipe Civils

Read latest Comment: Q4 2020 Repo

Expert for Lead:

VL

MidlandLead

Lynn Street
Sales & Marketing Manager
Midland Lead

Read latest Comment: Q4 2020 Repo
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Expert for Steel Lintels:

WKeystone

LINTELS

Derrick McFarland
Managing Director
Keystone Lintels

=3

Read latest Comment: Q4 2020 Report
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The Expert Panel

Speaking for their market2

Expert for Roof Windows:

keylite {4

Roof Windows

JimBlanthorne
Managing Director
Keylite Roof Windows

Read latest Comment: Q4 2020 Repo|

t

Expert for PV&J Windows & Doors:

crysuail)\\/:

No.1 for choice ¢ No.1 for colour

{ Kevin Morgan
Group Commercial Director
The Crystal Group

Builders Merchant

Building Index

Read latest Comment: Q4 2020 Report]

)

Expert for Natural Stone Landscaping Products,
Vitrified Paving & Atrtificial Grass:

L

TALASEY

Maldbirﬁ Gough
Group Sales & Marketing Director
TalaseyGroup

Read latest Comment: Q4 2020 Report

Expert for Mineral Wool Insulation:

knau

Neil Hargreaves
Managing Director
Knauf Insulation

Read latest Comment: Q4 2020 Repo

HAEIDELBERGCEMENT Group

Andrew Simpson
PackedProductsDirector
HansonCement

Read latest Comment: Q4 2020 Rep

br

Expert for Paint:

\ S0
Dull.lj;;
TRADE

PaulRoughan
Trade Merchants Sales Director
Dulux Trade

Read latest Comment: Q4 2020 Report

Expert for Shower Enclosures and Showering:
[T)LAKES

Mike Tattam
Sales & Marketing Director
Lakes

Read latest Comment: Q4 2020 Report
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Monthly: Index and Categories P

February 2020%, February 2021 Builders Merchant
(Indexed on monthly average, July 20§4une 2015) BUIIdIng Index “

2020 2021

L
T C e A C D e e A
T o 0 0 5 ) i
TR AT 100  109.0 1050 26.9 80.5 1267 140.3 120.6 139.3 1411 1399 952 1200 1288
100 1038 1020 305 785 1164 1256 1086 1254 1228 1194 781 959 1020
100 1045 952 198 548 944 1124 1001 1131 1117 1105 762 858 957
100 919 742 86 351 793 990 858 985 101.0 1000 709 844 937
100 127.7 1391 377 666 982 1317 984 1111 1252 1267 87.9 1223 1113
100 1161 1040 273 589 1088 1287 1136 1273 1273 1229 87.8 1031 1115
100 1030 1104 403 1525 2237 2082 1572 1610 1356 1228 780 901 1119
100 1248 1043 254 518 844 1031 953 1154 1260 1259 961 1113 120.3
100 861 686 127 267 551 693 582 719 672 703 504 626 623
100 1175 1017 141 437 873 1111 1063 1173 1193 1227 874 944 1074
100 1147 1526 367 551 980 1124 982 1223 1208 1189 86.1 1094 107.1
100 1061 1053 423 702 1059 1194 1092 1192 1175 1154 890 935 1033

Click the web link below to see the complete series of indices from July 2015.
4 Sourcy DFYQa
Builders Merchants

Total Category Report
July 2015 to February 2021
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Monthly: Index

Adjusted and unadjusted for trading days Builders Merchant
Building Index Zdinel

Total Builders Merchants Index v Total Adjusted for Trading Days Index

=@=Total Builders Merchants Index =@=Total Adjusted for Trading Days Index
140

Indexed on July 2014 - June 2015
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©BMBI 2021

20

Aug Nov Feb May Aug Nov Feb May Aug Nov Feb May Aug Nov Feb May Aug Nov Feb May Aug Nov Feb
2015201520162016 201620162017 20172017 2017201820182018201820192019201920192020 202020202020 2021

W4 Sourcry DFYQa
71414 Builders Merchants
Total Category Report
July 2015 to February 2021
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Monthly: Index and Categories

February 2021 index Builders Merchant
Building Index Zdinel

February 2021 Index

130 1288
©BMBI 2021
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: Nl % e
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@ &
*c}e’% ¢\Q)\}
e“(b Q@’b W4 Sourc¥ DTYQa
® 17 .4 Builders Merchants

Total Category Report
July 2015 to February 2021
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Monthly: Sales Indices Year on Year P

Adjusted and unadjusted for trading days Builders Merchant
Building Index Zdinel

Monthly: Year on Year

30%

' Average sales a day I Current month  =#=Total sales

20%

10%
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©BMBI 2021

-80%

Aug Nov Feb May Aug Nov Feb May Aug Nov Feb May Aug Nov Feb May Aug Nov Feb May Aug Nov Feb

2015201520162016 201620162017 20172017 2017201820182018201820192019201920192020 202020202020 2021  Sourcer DF Y Q3

. Builders Merchants
Total Category Report
July 2015 to February 2021
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Monthly: This Year v Last Year

February 2021 sales indices Builders Merchant
Building Index

February 2021 index v February 2020 index

30%
©BMBI 2021
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Total Category Report
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Monthly: This Month v Last Mon**

February 2021 sales indices

Builders Merchant

Building Index

February 2021 Index v January 2021 Index

)

W4 Sourcy DTYQa
£ 14 Builders Merchants
Total Category Repo
July 2015 to February 2021
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Quarterly Index and Categories

Quarter 4 2019* to Quarter 4 2020 Builders Merchan
(Indexed on July 2014 to June 2015) BUIIdlng Index

t

00
Timber & Joinery Products 100 111.3 1085 78.0 1334 1254
Heavy Building Materials 100 102.3 1025 75.1 1199 106.8
Decorating 100 104.7 101.1 56.3 1085 995
Tools 100 92.2 86.0 41.0 944  90.7
Workwear & Safetywear 100 117.4 128.7 67.5 113.7 113.3
[ronmongery 100 1136 1129 65.0 1232 112.6
Landscaping 100 91.2 100.1 138.8 1755 1121
Plumbing, Heating & Electrical jiee] 123.4 1185 539 104.6 116.0
Renewables & Water Saving 100 65.8 76.6 31.5 66.4 62.6
Kitchens & Bathrooms 100 112.8 109.4 484 111.6 109.8
Miscellaneous 100 1149 1291 63.3 111.0 108.6
110.3 1048 72.8 1159 107.3

*Click the web link below to see the complete series of quarterly indices from Q2, 2015.
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Quarterly Index

Adjusted and unadjusted for trading days Builders Merchant
Building Index Zdinel

Indexed on July 2014 to June 2015 ©BMBI 2021
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