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ThisBuildersMerchantBuildingIndex(BMBI)report containsdatafromDŦYΩǎground-breakingBuildersMerchantsPanel,whichanalysesdatafrom over
80% of generalistōǳƛƭŘŜǊǎΩƳŜǊŎƘŀƴǘǎΩsalesthroughout Great Britain. DŦYΩǎBuildersMerchant Point of SaleTrackingData sets a gold standardin
reliablemarket trends. Unlikedata from sourcesbasedon relativelysmallsamplesor estimates,or salesfrom suppliersto the supplychain,this up-to-
datedataisbasedon actualsalesfrom merchantsto buildersandother trades.LǘΩǎthereforea verygoodproxyfor housingRMI.

BMBItrend datais indexedon the 12 month periodJuly2014to June2015. Themonthlyseriestrackswhat ishappeningin the marketmonth by month
and includesan in-depth review everyquarter. Thistrend seriesgivesthe industry accessto far more accurateand comprehensiveinsightsthan that
available to other construction sectors. BMBI data is highlighted by the Department for Business,Energy& Industrial Strategy in its monthly
constructionupdate,alongsidethe ONS,CPA,Experian,IHSMarkit andthe Bankof England.

MRAMarketingproducesthe BuildersMerchantBuildingIndex,a brandof the BMF,to communicateto the wider marketasthe voiceof the industryas
well as the voice of individual ExpertBrands: The CrystalGroup,Keylite Roof Windows,Timbmet, AlumascWater ManagementSolutions,Hanson
Cement,IKOPLC,KeystoneLintels,Knauf Insulation,EnconInsulation,Ibstock,TalaseyGroup,HeatraeSadia,Dulux Tradeand Lakes,who provide
valuablecommentaryon market trendsandinfluences.

Furtherrecognitionfor BMBI
Oneof the aimsof BMBIis to reachacrossandbeyondconstruction.LǘΩǎnow syndicatedto a growingnumberof trademagazinesin different sectorson
a regular basis. Outsidethe industry, economists,banks,consultancies,investmentbodiesand the big accountantsregularlyrefer to it and BMBIis
referencedalongsidethe Office for NationalStatistics(ONS)data in the GovernmentDepartmentfor Business,Energyand IndustrialStrategy(BEIS)
monthlyconstructionupdate. Fromtime to time, newsoutlets, includingthe BBCwill contactBMBIExpertsandMRAfor commentaryon the industry.

More data available
ThisBMBIreport providesvaluabletop-level indicesbutǘƘŜǊŜΩǎconsiderablymore data available. GfKinsightsgo muchdeeperand includesalesvalue
data. GfKcan quantify market valuesand drill down into contributing categories,tracing product group performance,to focus on aspectsthat are
critical to you.

GfKcanalsoproducerobust like-for-like marketcomparabilitytailored to the requirementsof an individualbusiness. Asmore merchantsjoin to submit
their monthly sales-out data the qualityof this informationcanonly becomemore extensiveandrigorous. Merchantsor supplierswho are interestedin
acquiringdataor gettinginvolvedshouldcontactEmilevander Rystat emile.van-der-ryst@gfk.com.
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Total Buildersô 
Merchant sales in 
November were 

down 7.4% 
compared with the 

same month in 2018. 
Average sales a day 

were down 3%.  

Overview

November merchant sales show pre-election dip

The short trading day month of November saw subdued sales for merchants with the lowest total sales in 10 months. 

Year-on-Year

¢ƻǘŀƭ .ǳƛƭŘŜǊǎΩ aŜǊŎƘŀƴǘ ǎŀƭŜǎ ƛƴ bƻǾŜƳōŜǊ ǿŜǊŜ Řƻǿƴ тΦп҈ ŎƻƳǇŀǊŜŘ ǿƛǘƘ ǘƘŜ ǎŀƳŜ ƳƻƴǘƘ ƛƴ нлмуΦ hƴ ƻƴŜ ƭŜǎǎ ǘǊŀŘƛƴƎ 
day, average sales a day were 3% down. The best performing sectors in November were Renewables & Water Saving 
(+5.3%) and Workwear & Safetywear(+3.7%). As average sales a day, Renewables & Water Saving were up 10.3%, 
Workwear & Safetywearup 8.6%. 

Tools (-12.7%), Timber & Joinery (-9.6%), Ironmongery (-8.0%), Heavy Building Materials (-7.9%) and Landscaping (-7.4%) 
were particularly affected, although a little less dramatically on a sales a day basis (8.5%, -5.3%, -3.6%, -3.5% and -3.0% 
respectively). 

Month-on-Month 

/ƻƳǇŀǊŜŘ ǿƛǘƘ ǘƘŜ ǇǊŜǾƛƻǳǎ ƳƻƴǘƘΣ hŎǘƻōŜǊ нлмфΣ bƻǾŜƳōŜǊΩǎ ǎŀƭŜǎ ǿŜǊŜ млΦл҈ ŘƻǿƴΦ IƻǿŜǾŜǊΣ ǿƘŜƴ ŀŘƧǳǎǘŜŘ ŦƻǊ ǘǿƻ 
less trading days in November, sales were down 1.4%. 

All product categories were down month-on-month, including Heavy Building Materials (-10.9%), Timber & Joinery (-10.0%) 
and Ironmongery (-9.8%). Adjusted for trading days, the strongest performing sectors were Workwear & Safetywear
(+9.3%) and Kitchens & Bathrooms (+8.0%). 

Other periods

Sales in the 12 months December 2018 to November 2019 were down 0.2% on the same period last year. However, 
adjusting for one less trading day year-to-date sales are slightly ahead at 0.2%.

Index

bƻǾŜƳōŜǊΩǎ .a.L ƛƴŘŜȄ ǿŀǎ ммоΦпΣ ǿƛǘƘ tƭǳƳōƛƴƎΣ IŜŀǘƛƴƎ ϧ 9ƭŜŎǘǊƛŎŀƭ ǘƘŜ ƘƛƎƘŜǎǘ ŀǘ мопΦсΦ
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The Expert Panel
Speaking for their markets - 1 

The Builders Merchant Building Index (BMBI) includes a growing panel of industry Experts. In each quarterly report they comment on the 
market, with a particular focus on the story behind the trends. Experts are leading brands, or brands aspiring to become leaders, who are the 
voice of their markets.

The Q3 2019 report, which includes commentary from our experts is available here

Expert for PVC-U Windows & DoorsKevin Morgan
Group Commercial Director
The Crystal Group

Read latest Comment: Q3 2019 Report

Expert for Roof WindowsJohn Duffin
Managing Director
Keylite Roof Windows

Read latest Comment: Q3 2019 Report

Expert for Timber & Panel ProductsNigel Cox
Managing Director
Timbmet

Read latest Comment: Q3 2019 Report

Expert for Civils, Metal Rainwater & 
Drainage

John Coe
Commercial Director
Alumasc Water Management Systems

Read latest Comment: Q3 2019 Report

Expert for Cement & AggregatesAndrew Simpson 
PackedProducts Director
Hanson Cement

Read latest Comment: Q3 2019 Report

Expert for Roofing ProductsPaul Owen
Commercial Director Distribution
IKO PLC

Read latest Comment: Q3 2019 Report

7

Meet the Builders Merchant Building Index Experts:

http://www.bmbi.co.uk/
mailto:info@bmbi.co.uk?subject=Enquiry%20From%20BMBI%20Report
https://twitter.com/thebmbi?lang=en-gb
https://www.bmbi.co.uk/the-index-quarterly/
http://www.bmbi.co.uk/experts/john-duffin/
https://www.bmbi.co.uk/experts/kevin-morgan/
https://www.bmbi.co.uk/experts/john-duffin/
https://www.bmbi.co.uk/experts/nigel-cox/
https://www.bmbi.co.uk/experts/john-coe/
https://www.bmbi.co.uk/experts/andy-simpson/
https://www.bmbi.co.uk/experts/paul-owen/


Contents www.bmbi.co.uk info@bmbi.co.uk @theBMBI

The Expert Panel
Speaking for their markets - 2

Expert for Steel LintelsDerrick McFarland 
Managing Director
Keystone Lintels

Read latest Comment: Q3 2019 Report

Expert for Mineral Wool InsulationNeil Hargreaves 
Managing Director
Knauf Insulation

Read latest Comment: Q3 2019 Report

Expert for Insulation Products -
Distribution

Mike Beard 
Merchant Development 
Director
Encon Insulation

Read latest Comment: Q3 2019 Report

Expert for BricksSimon Taylor
Director of Sales ςBuilders Merchants
Ibstock

Read latest Comment: Q3 2019 Report

Expert for Water HeatingJeff House 
Head of External Affairs
BaxiHeating UK (incorporating Heatrae Sadia)

Read latest Comment: Q3 2019 Report

Expert for Natural Stone
Landscaping Products,

Vitrified Paving & Artificial Grass

Malcolm Gough 
Group Sales & Marketing 
Director
TalaseyGroup

Read latest Comment: Q3 2019 Report

Expert for PaintPaul Roughan
Trade Merchants Sales Director
Dulux Trade

Read latest Comment: Q3 2019 Report
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Expert for Shower Enclosures and 
Showering

Mike Tattam
Sales & Marketing Director
Lakes

Read latest Comment: Q3 2019 Report
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Monthly: Index
Adjusted and unadjusted 
for trading days
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SourceΥ DŦYΩǎ
Builders Merchants
Total Category Report 

July 2015 to November2019

For number of 
trading days, see 
here

©BMBI 2020
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Monthly:Index and Categories
November2018* ςNovember2019 
(Indexed on monthly average, July 2014 ςJune 2015)

10

SourceΥ DŦYΩǎ
Builders Merchants
Total Category Report 

July 2015 to November 2019

*Click the web link below to see the complete series of indices from July 2015.

2018 2019

MONTHLY SALES VALUE INDEX Index Dec Jan Feb Mar Apr May Jun July Aug Sep Oct Nov

Total Builders Merchants 100 77.4 107.8 108.7 121.9 122.0 129.3 117.2 132.8 117.7 118.9 126.0 113.4

Timber & Joinery Products 100 79.9 114.7 112.2 123.3 122.3 127.9 118.3 130.9 117.0 119.3 127.4 114.7

Heavy Building Materials 100 75.6 106.6 108.1 121.2 121.1 129.2 116.2 132.5 117.3 119.1 125.9 112.2

Decorating 100 78.9 104.7 103.4 114.8 109.7 115.1 108.1 124.2 113.2 112.5 122.1 113.1

Tools 100 73.0 100.3 99.8 108.8 99.5 104.5 96.7 106.7 97.3 100.0 111.8 102.8

Workwear & Safetywear 100 79.9 111.5 96.8 101.5 95.5 100.1 99.3 108.8 95.5 110.9 134.6 134.3

Ironmongery 100 84.5 120.8 115.5 125.2 122.5 127.6 117.7 133.1 120.6 120.7 131.9 118.9

Landscaping 100 64.0 87.1 98.2 131.6 154.5 171.1 146.6 165.4 136.7 125.3 119.1 98.2

Plumbing, Heating & Electrical 100 96.9 130.8 125.7 131.2 117.6 120.2 109.7 123.8 111.8 124.6 141.5 134.6

Renewables & Water Saving 100 45.8 69.3 65.7 78.5 64.5 61.4 73.1 76.1 78.0 76.0 74.6 72.2

Kitchens & Bathrooms 100 81.2 109.5 115.3 122.8 115.2 116.5 112.7 129.2 116.4 118.5 127.6 125.8

Miscellaneous 100 85.1 122.7 111.6 115.1 113.6 122.5 113.7 135.8 118.5 128.0 131.6 121.1

Services 100 79.9 94.5 99.7 110.0 113.6 121.8 106.4 125.6 116.0 113.2 122.6 112.9
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Monthly: Sales Indices
Adjusted and unadjusted 
for trading days
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SourceΥ DŦYΩǎ
Builders Merchants
Total Category Report 

July 2015 to November2019

For number of 
trading days, see 
here
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Monthly:This Year v Last Year
November 2019 sales indices

12

SourceΥ DŦYΩǎ
Builders Merchants
Total Category Report 

July 2015 to November2019

Categories 
outperforming

Categories 
underperforming
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Monthly:This Year v Last Year
November 2019 
average sales a day indices
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SourceΥ DŦYΩǎ
Builders Merchants
Total Category Report 

July 2015 to November2019

Categories 
outperforming

Categories 
underperforming

©BMBI 2020

Average sales a day, one less trading day this year
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Monthly:This Month v Last Month
November 2019 sales indices
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SourceΥ DŦYΩǎ
Builders Merchants
Total Category Report 

July 2015 to November2019

Categories 
outperforming

Categories 
underperforming
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