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ThisBuildersMerchantBuildingindex(BMBI)report containsdatafrom D ¥ g@undbreakingBuildersMerchantsPanel whichanalysesiatafrom over
80% of generalistd dzA f RS NB R sajésihiioQghout Great Britain. D ¥ YBQiklersMerchant Point of Sale TrackingData sets a gold standardin
reliablemarkettrends Unlikedata from sourcesbasedon relativelysmallsamplesor estimates,or salesfrom suppliersto the supplychain,this up-to-
date datais basedon actualsalesfrom merchantsto buildersandother trades L (itf@&fore a very goodproxyfor housingRML

BMBItrend dataisindexedon the 12 month period July2014to June2015 Themonthly seriestrackswhat is happeningn the marketmonth by month
and includesan in-depth review every quarter. Thistrend seriesgivesthe industry accesgo far more accurateand comprehensivensightsthan that
availableto other construction sectors BMBI data is highlighted by the Department for Business,Energy & Industrial Strategyin its monthly
constructionupdate,alongsidehe ONS CPAExperian]HSMarkit and the Bankof England

MRAMarketingproducesthe BuildersMerchantBuildingindex,a brand of the BMF,to communicateto the wider marketasthe voiceof the industryas
well as the voice of individual Expert Brands The CrystalGroup, Keylite Roof Windows, Timbmet, AlumascWater ManagementSolutions,Hanson
Cement,IKOPLC KeystoneLintels, KnaufInsulation, Enconlnsulation, Ibstock, TalaseyGroup, Heatrae Sadia,Dulux Trade and Lakes,who provide
valuablecommentaryon markettrendsandinfluences

Furtherrecognitionfor BMBI

Oneof the aimsof BMBlis to reachacrossand beyondconstruction L {infvésyndicatedto a growingnumberof trade magazinesn different sectorson
a regular basis Outsidethe industry, economists,banks,consultanciesjinvestmentbodiesand the big accountantsregularlyrefer to it and BMBIis
referencedalongsidethe Office for National Statistics(ONS)data in the GovernmentDepartmentfor BusinessEnergyand Industrial Strategy(BEIS)
monthly constructionupdate Fromtime to time, newsoutlets, includingthe BBCwill contactBMBIExpertsand MRAfor commentaryon the industry.

More data available

ThisBMBIreport providesvaluabletop-levelindicesbut i K S Kddgiarablymore data available GfKinsightsgo much deeperand includesalesvalue
data. GfK can quantify market valuesand drill down into contributing categories,tracing product group performance,to focuson aspectsthat are
criticalto you.

GfKcanalsoproducerobustlike-for-like market comparabilitytailored to the requirementsof anindividualbusinessAsmore merchantsjoin to submit
their monthly salesout datathe quality of this information canonly becomemore extensiveand rigorous Merchantsor supplierswho are interestedin
acquiringdataor gettinginvolvedshouldcontactEmilevander Rystat emile.van-der-ryst@afkcom.
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Overview

November merchant sales show puection dip
The short trading day month of November saw subdued sales for merchants with the lowest total sales in 10 months.
Yearon-Year

¢c20lrt . dAft RSNBEQ aSNOKIyd altsSa Ay b208SYoOSNI 6SNBE R2ey
day, average sales a day were 3% down. The best performing sectors in November were Renewables & Water Saving
(+5.3%) and Workwear &afetywear(+3.7%). As average sales a day, Renewables & Water Saving were up 10.3%,
Workwear &Safetyweamup 8.6%.

Tools {12.7%), Timber & Joinen®(6%), Ironmongery-8.0%), Heavy Building MateriatZ.0%) and Landscaping .4%)
were particularly affected, although a little less dramatically on a sales a day basis-B34%.3.6%,-3.5% and3.0%
respectively).

Month-on-Month

/ 2YLI NBR gAGK GKS LINB@A2dza Y2Y(GKZI hOG20SNI HAMpE b2d@S
less trading days in November, sales were down 1.4%.

All product categories were down montin-month, including Heavy Building Material$@.9%), Timber & Joineryl(.0%) Tot al BuUi
and Ironmongery-0.8%). Adjusted for trading days, the strongest performing sectors were Workw8afefywear

(+9.3%) and Kitchens & Bathrooms (+8.0%). Merchant sales in

November were
Other periods down 7.4%

Sales in the 12 months December 2018 to November 2019 were down 0.2% on the same period last year. However, compared with the
adjusting for one less trading day yetardate sales are slightly ahead at 0.2%. same month in 2018.

Average sales a day
were down 3%.

Index

b2dSYoSNNR&E .a.L AYRSE 614 mmodnE $AGK tfdzyoAy3az | St i
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The Expert Panel
Speaking for their marketsl

Builders Merchant

Building Index Zdine

The Builders Merchant Building Index (BMBI) includes a growing panel of industry Experts. In each quarterly report thay aothme
market, with a particular focus on the story behind the trends. Experts are leading brands, or brands aspiring to be@ngevieadre the
voice of their markets.

The Q3 2019 report, which includes commentary from our experts is avdilatde

Meet the Builders Merchant Building Index Experts:

Kevin Morgan Expert for PV@J Windows & Doors John Coe Expert for Civils,_ Metal Rainwater &
Group Commercial Director Commercial Director Drainage
The Crystal Group Alumasc Water Management Systems

®

crystaill)\\l/:

No.1 for choice * No.1 for colour

Read latest Comment: Q3 2019 Report

ALUMASC _

| WATER MANAGEMENT SOLUTIONS

Read latest Comment: Q3 2019 Report

JohnDL_Jffin _ Expert for Roof Windows Andrew Simpson Expert for Cement & Aggregates
Mangglng Dlre(_:tor PackedProductsDirector
Keylite Roof Windows HansonCement

i HH
keylite <4 “"Hanson
Roof Windows Read latest Comment: Q3 2019 Report HEIDELBERGCEMENT Group Read latest Comment: Q3 2019 Report
Nigel Cox Expert for Timber & Panel Products Paul Owen Expert for Roofing Products

Managing Director
Timbmet

®TIMBMET

Everything wood should be

Read latest Comment: Q3 2019 Reporlt
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Commercial Director Distribution

IKO PLC

l Setting the Standard

Read latest Comment: Q3 2019 Report
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The Expert Panel

" " Builders Merchant
Speaking for their markets2 Building Index Sl

Derrick McFarland Expert for Steel Lintels Simon Taylor Expert for Bricks
Managing Director Director of Saleg Builders Merchants
Keystone Lintels Ibstock

IBSTOCK BRICK

W KeVStﬁmg Read latest Comment: Q3 2019 Repoit an IBSTOCK ple company Read latest Comment: Q3 2019 Report
Neil Hargreaves Expert for Mineral Wool Insulation Jeff House Expert for Water Heating
Managing Director Head of External Affairs
Knauf Insulation BaxiHeating UK (incorporating Heatrae Sadia)
k”/"lf Read latest Comment: Q3 2019 Repoit HEATRAESADIA Read latest Comment: Q3 2019 Report
Mike Beard Expert for Insulation Products Malcolm Gough Expert for Natural Stone
Merchant Development Distribution Group Sales & Marketing Landscaping Products,
Director Director Vitrified Paving & Atrtificial Grass
Encon Insulation TalaseyGroup

encon L

INSULATION Read latest Comment: Q3 2019 Repoit TALASEY Read latest Comment: Q3 2019 Report
PaulRoughan Expert for Paint Mike Tattam Expert for Shower Enclosures and
Trade Merchants Sales Director Sales & Marketing Director Showering
Dulux Trade Lakes
A S ”ﬂ}
Dulux I LAKES
TRADE Read latest Comment: Q3 2019 Report Read latest Comment: Q3 2019 Report
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Monthly: Index

Adjusted and unadjusted Builders Merchant
forJtrading days J Building Index Zdine

)

Total Builders Merchants Index v Total Adjusted for Trading Days Index For number of
Indexed on July 2014 - June 2015 trading days, see
140 here

=@=Total Builders Merchants Index =@=Total Adjusted for Trading Days Index
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Monthly: Index and Categories U~
NovembeQ018*q November?2(019 Builders Merchant

(Indexed on monthly average, July 204.d4une 2015) Bu I Id I ng Index ~

I Y I
R T e e e R T e I
100 79.9

Timber & Joinery Products 114.7 112.2 122.3 127.9 118.3 130.9 117.0 119.3 127.4 114.7

Heavy Building Materials 100 75.6 106.6 108.1 121.2 121.1 129.2 116.2 132.5 117.3 119.1 125.9 112.2
Decorating 100 78.9 104.7 103.4 114.8 109.7 115.1 108.1 124.2 113.2 112.5 122.1 1131
Tools 100 73.0 100.3 99.8 108.8 99.5 104.5 96.7 106.7 97.3 100.0 111.8 102.8
Workwear & Safetywear 100 79.9 111.5 96.8 101.5 95.5 100.1 99.3 108.8 95.5 110.9 134.6 134.3
Ironmongery 100 84.5 120.8 115.5 125.2 122.5 127.6 117.7 133.1 120.6 120.7 131.9 118.9
Landscaping 100 64.0 87.1 98.2 131.6 154.5 1711 146.6 165.4 136.7 125.3 119.1 98.2
Plumbing, Heating & Electrical 100 96.9 130.8 125.7 131.2 117.6 120.2 109.7 123.8 111.8 124.6 141.5 134.6
Renewables & Water Saving 100 45.8 69.3 65.7 78.5 64.5 61.4 73.1 76.1 78.0 76.0 74.6 72.2
Kitchens & Bathrooms 100 81.2 109.5 1153 1228 1152 1165 1127 129.2 1164 1185 1276 1258

Miscellaneous 100 85.1 122.7 111.6 115.1 113.6 122.5 113.7 135.8 118.5 128.0 1316 121.1

Services 100 79.9 94.5 99.7 110.0 113.6 121.8 106.4 125.6 116.0 113.2 122.6 112.9

Click the web link below to see the complete series of indices from July 2015.

4 Sourc¥ DFTYQa
GFK Builders Merchants

Total Category Report
July 2015 to November 2019
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Monthly: Sales Indices

Adjusted and unadjusted Builders Merchant
forJtrading days ) Building Index e

)

For number of

Monthly: Year on Year trading days, see

16% here
T Average sales a day =p=Total sales

14%

12%

10%

8%

6%

4% |

2% |-

0%

-2%

-4%

-6%

-8%
©BMBI 2020

-10%
W4 Sourc DTYQa
£ .4 Builders Merchants
Total Category Repo
July 2015 tdNovember2019

ﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂ

—

‘ Contents www.bmbi.co.uk info@bmbi.co.uk @theBMBI


http://www.bmbi.co.uk/
mailto:info@bmbi.co.uk?subject=Enquiry%20From%20BMBI%20Report
https://twitter.com/thebmbi?lang=en-gb

Monthly: This Year v Last Year

November 2019 sales indices

November 2019 index v November 2018 index

Builders Merchan

Building Index Zdine
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Monthly: This Year v Last Year
November 2019 Builders Merchan
average sales a day indices SRS

)

t

November 2019 index v November 2018 index

20%
Average sales a day, one less trading day this year
10.3%
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Monthly: This Month v Last Mor*-~

I I Builders Merchant
November 2019 sales indices Building Indox EARE
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