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Introduction

)

Builders Merchant

Building Index Zdined

ThisBuildersMerchantBuildingindex(BMBIreport containsdatafrom D ¥ Yg@undbreakingBuildersMerchantsPanel whichanalyseslatafrom over
80% of generalistd dzA f RS NB R sajésihiolghout Great Britain. D ¥ YBQillersMerchant Point of Sale TrackingData sets a gold standardin
reliablemarkettrends Unlikedatafrom sourcesbasedon estimates,or salesfrom suppliersto the supplychain,this up-to-date datais basedon actual
salesfrom merchantsto buildersandother trades

BMBItrend datais indexedon the 12 month period July2014to June2015 Themonthly seriestrackswhat is happeningin the marketmonth by month
and includesan in-depth review every quarter. Thistrend seriesgivesthe industry accesgo far more accurateand comprehensivansightsthan that
availableto other constructionsectors

MRAMarketingproducesthe BuildersMerchantBuildingindex,a brand of the BMF,to communicateto the wider marketasthe voiceof the industryas
well as the voice of individual Expert Brands The CrystalGroup, Keylite Roof Windows, Timbmet, AlumascWater ManagementSolutions,Hanson
Cement,IKOPLC KeystoneLintels, KnaufInsulation, Enconlnsulation, Ibstock, TalaseyGroup, Heatrae Sadia,Dulux Trade and Lakes,who provide
valuablecommentaryon markettrendsandinfluences Meet the BMBIEXxpertson pages7 and8.

More data available

ThisBMBIreport providesvaluabletop-levelindicesbut (i K S Nddgiigrablymore data available GfKinsightsgo much deeperandincludesalesvalue
data. GfK can quantify market valuesand drill down into contributing categories.tracing product group performance,to focuson aspectsthat are
criticalto you.

GfKcanalsoproducerobustlike-for-like market comparabilitytailored to the requirementsof an individualbusinessAsmore merchantsjoin to submit
their monthly salesout datathe quality of this information canonly becomemore extensiveandrigorous Merchantsor supplierswho are interestedin
acquiringdataor gettinginvolvedshouldcontactRichardFrankcomat richardfrankcom@gficom.

TheBMBIwebsiteenablesyouto compareLandscapingrendswith HeavyBuildingMaterials,or Kitchenswith Timberon our interactivecharts

Downloadcurrentandpastreports,readthe newsor searchthrough commentsor blogsat www.bmbi.co.uk. Followusandthe Experts@theBMBI
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Overview

Bestsalesmonth despite predictionsof a tighter market

. dzA f RS NIA ODcbhieds@eswere the highestof anymonth sincethe start of BMBIdatain July2014 helpedby October
having22 trading days(mostmonths have 20-22 trading days) Sixcategoriesnotchedup record monthly sales four of which
alsohadtheir highestaveragedaily sales(whichtakesaccountof the numberof tradingdays)

Yearon year

Total Builders Merchant value saleswere up 6.8% in October comparedwith October 2017. Timber & Joinery Products
(+10.3% did best, with record sales,and all but one category sold more. Although growing more slowly, HeavyBuilding
Materials(+5.3%), Tools(+3.4%) and Ironmongery(+2.3%) alsohadtheir bestevermonths

Month on month

OverallOctobersaleswere 11.4%higherthan Septemberhelpedby two additionaltradingdays PlumbingHeating& Electrical
(+17.2%), Workwear& Safetywear(14.9%) and HeavyBuildingMaterials (12.4%) were amongeight categorieshat did better
andall categoriessoldmore.

Averagesalesa day for Octoberwere 1.3% higher than September Ten of the twelve categoriessold more but seasonal
categoryLandscaping6.7%) wasone of only two that soldless

Other periods
Theten months Januaryto October2018 were 4.3% aheadof the sameperiod in 2017. PlumbingHeating& Electricalwas
strongest(+8.3%) with Timber& JoineryProducts(+7.6%) closebehind

Therolling 12 months November2017to October2018 were 4.3% abovethe samel2 months a year earlier, with one less
tradingday. PlumbingHeating& Electrical+7.9%) wasstrongest Averagesalesa dayin the periodwere 4.7%higher.

Index
h O G 2 @EBlitaxwas1318, with one additionaltrading day. PlumbingHeating& Electricalwastop (1411). Theaverage
salesa dayindex for Octoberwas124.3.
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The Expert Panel

. - _ Builders Merchant
Speaking for their markets - 1 Building Index Sl

The Builders Merchant Building Index (BMBI) includes a growing panel of industry Experts. In each quarterly report thay aothme
market, with a particular focus on the story behind the trends. Experts are leading brands, or brands aspiring to beengevieadre the
voice of their markets.

TheQ3 201&eport, which includes commentary from our experts is available

Meet the Builders Merchant Building Index Experts:

Steve Halford Expert for PV&J Windows & Doors SteveDurdantHollamby Expert for Civils,_ Metal Rainwater &
Group Managing Director Managing Director Drainage
The Crystal Group Alumasc Water Management Systems
crystail\\/: ALUMASC _©.,
NS T Enaics. e NaH TR et Read latest Comment: Q3 2018 Reporit || WATER WANAGENENT SoLuTIONS ‘ Read latest CommentQ3 2018Report
JohnDL_Jffin _ Expert for Roof Windows Andrew Simpson Expert for Cement & Aggregates
Managing Director National CommercidDirector
Keyllte ROOf WII’IdOWS Hansorﬁement
s

£ e. 11
RooFWikdows 2B Read latest Commen©3 2018Report ﬂﬂa“!;.cgm‘?o!‘w Read latest CommenQ3 2018Report
Nigel Cox Expert for Timber & Panel Products Paul Owen Expert for Roofing Products
Managing Director Commercial Director Distribution
Timbmet IKO PLC
wTIMBMET u

Everythingwood shouldbe ~ Read latest Commen©3 2018Report Setting the Standard Read latest CommenQ3 2018Report
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The Expert Panel
Speaking for their markets - 2

Derrick McFarland Expert for Steel Lintels
Managing Director
Keystone Lintels

w KEVStRQE Read latest Comment)3 2018Report

)

Builders Merchant

Building Index Zdined

Tony France Expert for Bricks
Sales Director
Ibstock

IBSTOCK/BRICK
n IBSTOCK ple company Read latest CommentQ3 2018Report

JohnSinfield Expert for Mineral Wool Insulation
Managing Director
Knauf Insulation

Paul Rivett Expert for Water Heating
Managing Director
HeatraeSadia

k”lmf Read latest CommeniQ3 2018Report HEATRAE SADIA Read latest Commen©)3 2018Report
Mike Beard Expert for Insulation Products Malcolm Gough Expert for Natural Stone
Merchant Development Distribution Group Sales & Marketing Landscaping Products,
Director Director Vitrified Paving & Atrtificial Grass
Encon Insulation TalaseyGroup

encon

INSULATION Read latest Commeni)3 2018Report Read latest Comment)3 2018Report
PaulRoughan Expert for Paint Mike Tattam Expert forShower Enclosures and
Trade Merchants Sales Director Sales & Marketing Director Showering
Dulux Trade Lakes
‘ o
Dulux; I LAKES
TRADE Read latest CommentQ3 2018Report Read latest Comment)3 2018Report
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Monthly: Index and Categories T,
October 2017 ¢ October 2018 Builders Merchant

(Indexed on monthly average, July 204.d4une 2015) Bu I Id I ng Index ~

o Butders Vs | 100 | 1224 | 1216 | 767 | 1020 127 | 1161 | 1204 201 194 | 1218

100
Timber & Joinery Products 100 1244 1221 77.8 108.0 107.6 1129 1159 126.7 126.2 131.1 129.3 124.7 137.2

Heavy Building Materials 100 125.8 1228 75.2 1005 103.3 110.8 1159 128.7 128.0 128.8 1239 117.8 1324
Decorating 100 1154 1149 76.6 1019 100.8 106.5 106.6 117.0 1149 1194 117.2 112.0 1246
Tools 100 119.2 1198 753 101.3 1000 111.2 1051 1105 1133 1125 109.7 108.0 123.2
Workwear & Safetywear 100 1129 1310 86.1 117.2 107.3 108.3 100.2 96.0 95.7 95.9 98.3 107.5 1235
Ironmongery 100 130.6 1295 855 120.4 1148 118.0 117.3 1257 1239 128.8 1244 1179 133.6
Landscaping 100 115.8 105.8 60.0 81.3 88.0 104.8 1321 1704 164.1 156.6 1424 122.8 126.0
Plumbing, Heating & Electrical 100 1289 1419 974 127.2 1252 136.1 1204 1227 117.1 116.8 1145 1204 141.1
Renewables & Water Saving 100 78.3 82.2 46.8 75.2 76.3 79.8 74.2 70.4 75.0 73.5 64.8 67.8 76.4
Kitchens & Bathrooms 100 120.2 128.6  85.9 108.2 1152 120.3 1119 1192 1178 1214 1184 113.0 1225

Miscellaneous 100 1184 1253  90.7 1144 1132 1142 1113 1205 1153 1168 1139 106.6 126.3

96.4 107.3 109.6 1254 121.1 1201 1069 125.1

Services 100 114.0 109.2 79.0 93.1

*Click the web link below to see the complete series of indices from July 2015.

4 Sourcrk DFTYQa
Builders Merchants

Total Category Report

July 2015 t@ctober 2018
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Monthly: Index

Adjusted and unadjusted Builders Merchant
forJtrading days J Building Index Zdined

)

Total Builders Merchants Index v Total Adjusted for Trading Days Index

Indexed on July 2014 - June 2015
140

=@=Total Builders Merchants Index =@=Total Adjusted for Trading Days Index
130

120 h
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74 Sourcer DFYQa
/|1 \{ Builders Merchants
Total Category Report
July 2015 t@®ctober 2018
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Monthly: Index and Categories

Builders Merchant
October 2018ndex Building Indox EARE

October 2018 Index

Indexed on July 2014 - June 2015
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Monthly: Sales Indices

Adjusted and unadjusted Builders Merchant
forJtrading days ) Building Index Zdinad

Monthly: Year on Year

)

16%

D Average sales a day I Current month =p=Total sales

14%
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Monthly: This Year v Last Year

I I Builders Merchant
October 201&ales indices Building Indox EARE

October 2018 index v October 2017 index
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Monthly: This Month v Last Mor*-~

October 201&ales indices

)

Builders Merchant

Building Index

October 2018 index v September 2018 index

30%
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Monthly: This Month v Last Mor*-~
Builders Merchant
ga(iteosbgr d%gg’(icaévserage Building Index Zdinadl

)

October 2018 index v September 2018 index

30%
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Quarterly Index and Categories
Quarter 3 2017* to Quarter 3 2018 Builders Merchant

(Indexed on July 2014 to June 2015) Bu | Idlng Index

)

QUARTERLY SALES VALUE INDE < Q32017 | Q42017 | Q12018 | Q22018 | Q32018
Total Builders Merchants 119.1 106.4 124.4 124.0

00
Timber & Joinery Products 100 117.1 108.1 109.5 122.9 128.3

Heavy Building Materials 100 120.7 107.9 104.9 124.2 123.5
Decorating 100 113.9 102.3 103.0 112.8 116.2
Tools 100 109.8 104.7 104.2 109.6 110.1
Workwear & Safetywear 100 100.9 110.0 110.9 97.3 100.6
Ironmongery 100 125.3 115.2 117.8 122.3 123.7
Landscaping 100 130.4 93.8 91.4 155.5 140.6
Plumbing, Heating & Electrical 100 113.4 122.7 129.5 120.1 117.2
Renewables & Water Saving 100 69.0 69.1 77.1 73.2 68.7
Kitchens & Bathrooms 100 115.2 111.6 114.6 116.3 117.6

Miscellaneous 100 120.5 111.4 113.9 115.7 112.4

Services 100 112.4 100.7 98.9 117.3 116.1

*Click the web link below to see the complete series of quarterly indices from Q2, 2015.

4Sourcd DFYQa
GrK Builders Merchants

Total Category Repo

July 2015 to September 2018

—
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Quarterly Index
Adjusted and unadjusted
for trading days

Builders Merchan

)

t

Building Index Zdined

Ted"d 65 60 62 63 65 60 64 61

64

60

63

62

64

W4 Sourc& DFYQa
|2 .| Builders Merchants

Total Category Repo
July 2015 to September 201

—
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