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GfK 
Powerful, accurate, 
continuous insights 

MRA 
Experienced 

industry experts 

BMF 
The voice of the 

industry 



Introduction 
John Newcomb, Managing Director BMF 

¢ƘŜ .ǳƛƭŘŜǊǎ aŜǊŎƘŀƴǘ .ǳƛƭŘƛƴƎ LƴŘŜȄ ό.a.Lύ ǊŜǇƻǊǘ ǳǎŜǎ Řŀǘŀ ŦǊƻƳ DŦYΩǎ ƎǊƻǳƴŘ-breaking Builders Merchants Panel, which analyses data 
ŦǊƻƳ ƻǾŜǊ ул҈ ƻŦ ƎŜƴŜǊŀƭƛǎǘ ōǳƛƭŘŜǊǎΩ ƳŜǊŎƘŀƴǘǎΩ ǎŀƭŜǎ ǘƘǊƻǳƎƘƻǳǘ DǊŜŀǘ .ǊƛǘŀƛƴΦ 

DŦYΩǎ Builders Merchants Panel started collecting data in July 2014, and all trend data in the BMBI is indexed on the 6 month period July 2014 
to December 2014.  The monthly series tracks what is happening in the market month by month and includes an in-depth review every 
Quarter. This trend series gives our industry access to far more accurate and comprehensive data than that available to other construction 
sectors. 

Data from DŦYΩǎ .ǳƛƭŘŜǊǎ Merchants Panel is setting a new standard to give us a reliable market picture. Unlike data from sources based on 
estimates, or sales from suppliers into the supply chain, this up-to-date data is based on actual sales out from merchants to builders and 
other trades.  

Measuring the level of RMI work in the economy is hugely important to everyone including Government. Yet until now there has not been 
any decent measure of RMI, or even an approximation of it. The Builders Merchants Panel provides a reliable measure on a national scale. 

We recognise the importance of sharing this data. In this spirit, MRA Marketing produces the Builders Merchant Building Index to 
communicate to the wider market as the voice of the industry as well as the voice of individual Expert Brands. We now have eight Expert 
Brands: Crystal Direct, Keylite Roof Windows, Timbmet, Alumasc Water Management Solutions, Hanson Cement, IKO plc, Keystone Lintels 
and Knauf Insulation providing valuable commentary on market trends and influences.  

GfK insights go deeper than the category sectors contained in this document. They can trace product group performance and track features 
that are relevant to you. GfK can also produce robust like-for-like market comparability tailored to the requirements of an individual business. 
As more merchants join in to submit their monthly sales-out data the quality of this information can only become more extensive and 
rigorous. Merchants or Suppliers who are interested in getting involved should contact Ricky Coombes at Ricky.Coombes@gfk.com  
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VALUE EX VAT £ Index Jan 15 Feb 15 Mar 15 Apr 15 May 15 Jun 15 Jul 15 Aug 15 Sep 15 Oct 15 Nov 15 Dec 15 Jan 16 Feb 16 Mar 16 Apr 16 May 16 

Total Builders Merchants 100 86.7 91.3 108.6 106.7 102.2 114.5 116.4 101.3 111.2 111.8 102.2 74.6 88.9 102.2 110.9 114.6 112.3 

Timber, Sheet & Joinery Products 100 90.0 92.0 107.0 102.5 99.9 110.4 113.9 100.5 110.8 112.3 103.1 74.8 91.5 101.8 107.2 109.0 106.2 

Heavy Building Materials 100 85.4 91.1 109.1 107.3 101.2 115.4 116.5 101.1 111.6 112.0 101.0 72.8 87.8 101.6 110.9 115.2 112.6 

Decorating & Renovation 100 88.0 88.5 103.2 98.1 95.1 108.3 113.0 103.0 110.1 111.0 101.6 77.2 89.5 99.7 104.9 105.8 103.7 

Tools 100 87.9 86.6 98.0 96.9 93.2 102.0 104.8 91.6 102.0 102.6 100.7 73.6 87.0 96.8 101.0 103.8 96.8 

Workwear & Safetywear 100 99.8 93.0 93.6 85.7 95.8 103.8 103.4 95.7 117.3 116.6 116.8 74.0 109.9 104.0 103.1 94.0 94.3 

Ironmongery 100 95.2 93.9 106.4 105.1 98.9 111.0 115.1 102.4 112.7 113.3 109.0 85.1 101.4 109.9 114.0 113.7 111.9 

Landscaping 100 67.6 78.7 114.6 141.3 135.7 146.9 141.7 116.0 114.6 108.9 89.1 63.1 69.8 95.2 123.9 147.4 154.4 

Plumbing, Heating & Electrical 100 103.5 103.5 111.3 100.1 95.8 105.6 109.1 95.1 113.1 121.0 120.2 91.0 108.0 116.5 117.1 112.7 103.0 

Renewables & Water Saving 100 89.3 87.3 121.3 97.8 79.7 102.8 74.3 66.5 102.1 97.7 94.1 74.6 76.7 70.5 71.2 65.8 63.6 

Kitchens & Bathrooms 100 90.3 99.7 109.3 97.0 96.9 106.5 112.3 97.0 110.3 109.5 108.6 77.4 91.6 108.9 110.5 106.7 98.0 

Miscellaneous 100 95.3 88.6 97.3 92.2 86.6 101.4 102.9 93.5 103.7 106.5 100.0 81.0 100.6 104.0 109.3 109.5 104.0 

Services 100 86.3 94.0 111.9 99.1 98.6 106.7 112.4 102.2 108.1 111.1 102.1 82.9 85.9 102.0 114.3 111.0 116.3 
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Monthly Index and Categories 
January 2015 ς May 2016 (Indexed on monthly average, July 2014 ς December 2014) 

{ƻǳǊŎŜΥ DŦYΩǎ .ǳƛƭŘŜǊǎ aŜǊŎƘŀƴǘǎ ¢ƻǘŀƭ /ŀǘŜƎƻǊȅ wŜǇƻǊǘ ς January 2015 to May 2016 
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Monthly Index and Categories 
May 2016 



 
 

Overall and Categories - Monthly 
May 2016 
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Overall and Categories - Monthly 
May 2016 
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VALUE EX VAT £ Index Q1, 2015 Q2, 2015 Q3, 2015 Q4, 2015 Q1, 2016 

Total Builders Merchants 100 95.5 107.8 109.6 96.2 100.7 

Timber, Sheet & Joinery Products 100 96.3 104.3 108.4 96.7 100.2 

Heavy Building Materials 100 95.2 108.0 109.7 95.3 100.1 

Decorating & Renovation 100 93.2 100.5 108.7 96.6 98.0 

Tools 100 90.8 97.4 99.5 92.3 94.9 

Workwear & Safetywear 100 95.5 95.1 105.5 102.4 105.7 

Ironmongery 100 98.5 105.0 110.1 102.5 108.4 

Landscaping 100 87.0 141.3 124.1 87.1 96.3 

Plumbing, Heating & Electrical 100 106.1 100.5 105.8 110.8 113.9 

Renewables & Water Saving 100 99.3 93.4 81.0 88.8 72.8 

Kitchens & Bathrooms 100 99.8 100.1 106.5 98.5 103.7 

Miscellaneous 100 93.8 93.4 100.0 95.8 104.6 

Services 100 97.4 101.5 107.6 98.7 100.7 
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Quarterly Index and Categories 
Q1 2015 ς Q1 2016 (Indexed on July to December 2014)  

{ƻǳǊŎŜΥ DŦYΩǎ .ǳƛƭŘŜǊǎ aŜǊŎƘŀƴǘǎ ¢ƻǘŀƭ /ŀǘŜƎƻǊȅ wŜǇƻǊǘ ς January 2015 to Mar 2016 



 
 

Quarterly Index and Categories 
Q1 2016 
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Overall and Categories - Quarterly 
Q1 2016 



 
 

11 {ƻǳǊŎŜΥ DŦYΩǎ .ǳƛƭŘŜǊǎ aŜǊŎƘŀƴǘǎ ¢ƻǘŀƭ /ŀǘŜƎƻǊȅ wŜǇƻǊǘ ς January 2015 to Mar 2016 

Overall and Categories - Quarterly 
Q1 2016 



Overview 
John Newcomb, Managing Director BMF 
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aŀȅ ǿŀǎ ƎŜƴŜǊŀƭƭȅ ǇƻǎƛǘƛǾŜ ŦƻǊ ōǳƛƭŘŜǊǎΩ ƳŜǊŎƘŀƴǘǎΦ 
 
Year on Year 
aŀȅΩǎ ¢ƻǘŀƭ .ǳƛƭŘŜǊǎ aŜǊŎƘŀƴǘǎΩ ǎŀƭŜǎ ǿŜǊŜ фΦф҈ ŀƘŜŀŘ ƻŦ ǘƘŜ ǎŀƳŜ ƳƻƴǘƘ ƭŀǎǘ ȅŜŀǊΦ CƛǾŜ ŎŀǘŜƎƻǊƛŜǎ ŘƛŘ ōŜǘǘŜǊΦ ¢ƘŜ ƭŀǊƎŜǎǘ Ŏŀtegory, Heavy 
Building Materials was up 11.3%. Landscaping was up 13.8%.  
 
CƛǾŜ ŎŀǘŜƎƻǊƛŜǎ ƛƴŎǊŜŀǎŜŘ ōǳǘ ǿŜǊŜƴΩǘ ǉǳƛǘŜ ǎƻ ǎǘǊƻƴƎΣ ƛƴŎƭǳŘƛƴƎ 5ŜŎƻǊŀǘƛƴƎ ϧ wŜƴƻǾŀǘƛƻƴ όҌфΦм҈ύΣ tƭǳƳōƛƴƎ IŜŀǘƛƴƎ ϧ 9ƭŜŎǘǊƛŎal (+7.6%) and 
Timber Sheet & Joinery Products (+6.3%). Only two categories were lower than May 2015. Workwear & Safetywear was down 1.6%, and 
Renewables & Water Saving, always a volatile category was down 20.2%.  
 
Month on Month 
/ƻƳǇŀǊŜŘ ǿƛǘƘ ǘƘŜ ǇǊŜǾƛƻǳǎ ƳƻƴǘƘΣ aŀȅΩǎ ¢ƻǘŀƭ .ǳƛƭŘŜǊǎ aŜǊŎƘŀƴǘǎΩ ǎŀƭŜǎ ǿŜǊŜ Řƻǿƴ нΦл҈Φ hƴŜ ƭŜǎǎ ǘǊŀŘƛƴƎ Řŀȅ Ƴŀȅ ƘŀǾŜ ŎƻƴǘǊƛōuted to 
that. Four categories were ahead of April, including Services (+4.8%), Landscaping (+4.7%) and Workwear & Safetywear (+0.3%).  
 
Ironmongery was down 1.6% but ahead of Total Builders Merchants. Heavy Building Materials (-2.2%) and Timber Sheet & Joinery Products (-
2.6%) were just below overall sales. Kitchens & Bathrooms (-8.1%) and Plumbing Heating & Electrical (-8.6%) were down the most. 
 
May Index 
May was the fourth consecutive month with a positive Total Builders Merchants index (112.3).  
 
Landscaping (154.4) was significantly ahead and recorded its highest index to date, reflecting its seasonal peak. Services (116.3) and Heavy 
Building Materials (112.6) also out-performed the index. Four categories were positive but performed less strongly: Timber Sheet & Joinery 
Products (106.2), Miscellaneous (104.0), Decorating & Renovation (103.7) and Plumbing Heating & Electrical (103.0). Four categories had 
indices below 100. Renewables & Water Saving (63.6) was the lowest.  
 
The report provides insights and reliable facts. The following charts enable you to see how each of the 12 contributing categories has 
performed. However for greater detail and more precise benchmarking please contact GfK. 
 
 

 

 



The Expert Panel 
Speaking for their markets 
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John Duffin, Managing 
Director Keylite Roof 
²ƛƴŘƻǿǎ ƛǎ .a.LΩǎ 9ȄǇŜǊǘ ŦƻǊ 
Roof Windows. 

Andy Williamson, Group 
Managing, Director IKO plc 
ƛǎ .a.LΩǎ 9ȄǇŜǊǘ ŦƻǊ wƻƻŦƛƴƎ 
Products  

Derrick McFarland, 
Managing Director, Keystone 
DǊƻǳǇ ¦Y ƛǎ .a.LΩǎ 9ȄǇŜǊǘ 
for Lintels    

Steve Halford, Managing 
Director, Crystal Direct is 
.a.LΩǎ 9ȄǇŜǊǘ ŦƻǊ PVCU 
Windows and Doors   

Keith Ellis, Commercial 
Director, Hanson Cement is 
.a.LΩǎ 9ȄǇŜǊǘ ŦƻǊ /ŜƳŜƴǘ ŀƴŘ 
Aggregates       

Additional Experts will be 
joining the panel throughout 
2016 

The Builders Merchant Building Index (BMBI) includes a growing panel of industry Experts. In each quarterly report they comment on the 
market, with a particular focus on the story behind the trends.  

Experts are leading brands, or brands aspiring to become leaders, who are the voice of their markets. 

To access the Q1 2016 report, which includes commentary from our experts, go to http:// bit.ly/1NBvclu  

Meet the Builders Merchant Building Index Experts: 
Steve Durdant-Hollamby, 
Managing Director, AWMS is 
.a.LΩǎ 9ȄǇŜǊǘ ŦƻǊ /ƛǾƛƭǎΣ aŜǘŀƭ 
Rainwater & Drainage 

Nigel Cox, Managing Director 
Timbmet ƛǎ .a.LΩǎ 9ȄǇŜǊǘ ŦƻǊ 
Timber & Panel Products 

John Sinfield, Managing 
Director Knauf Insulation is 
.a.LΩǎ 9ȄǇŜǊǘ ŦƻǊ aƛƴŜǊŀƭ 
Wool Insulation 

http://bit.ly/1NBvclu
http://bit.ly/1NBvclu


 
 

Monthly Report 
Adjusted for Trading Days 

14 {ƻǳǊŎŜΥ DŦYΩǎ .ǳƛƭŘŜǊǎ aŜǊŎƘŀƴǘǎ ¢ƻǘŀƭ /ŀǘŜƎƻǊȅ wŜǇƻǊǘ ς January 2015 to May 2016 

17 21 20 22 20 19 22 23 20 22 22 21 20 21 21 21 20 
Trading 

days: 
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Monthly Report 
May 2016 

{ƻǳǊŎŜΥ DŦYΩǎ .ǳƛƭŘŜǊǎ aŜǊŎƘŀƴǘǎ ¢ƻǘŀƭ /ŀǘŜƎƻǊȅ wŜǇƻǊǘ ς January 2015 to May 2016 
 

Charts indexed on July ς December 2014 
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Monthly Report 
May 2016 

{ƻǳǊŎŜΥ DŦYΩǎ .ǳƛƭŘŜǊǎ aŜǊŎƘŀƴǘǎ ¢ƻǘŀƭ /ŀǘŜƎƻǊȅ wŜǇƻǊǘ ς January 2015 to May 2016 
 

Charts indexed on July ς December 2014 
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Monthly Report 
May 2016 

{ƻǳǊŎŜΥ DŦYΩǎ .ǳƛƭŘŜǊǎ aŜǊŎƘŀƴǘǎ ¢ƻǘŀƭ /ŀǘŜƎƻǊȅ wŜǇƻǊǘ ς January 2015 to May 2016 

Charts indexed on July ς December 2014 


