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D T ‘Bdlders Merchants Panel started collecting data in July 2014, aindradldata in the BMBI is indexexh the 6 month period July 2014
to December 2014. Thmonthly series tracks what is happening in the market month by month and includesdaptimreview every
Quarter. This trend series gives our industry access to far more accurate and comprehensive data than that availabledustitietion
sectors

DatafromD ¥ Y Q& Maizhant®REanEkis setting a new standard to give riablemarketpicture. Unlike data from sources based on
estimates, or sales from suppliers into the supply chain, thisoegate data is based on actual saleg rom merchantsto builders and
other trades.

Measuring the level of RMI work in the economy is hugely important to everyone including Government. Yet until now thetdéeas
any decent measure of RMI, or even an approximation @hieBuilders Merchants Panel providaseliable measuren a national scale.

We recognise the importance of sharing this data. In this spirit, MRA Markstiagices theBuilders Merchant Building Index to
communicate to the wider market as the voice of the industry as well as the voice of individual Expert Bfamdsv have eight Expert
BrandsCrystaDirect,KeyliteRoofWindows, Timbmet AlumasdNater Managemengolutions HansonCement |KOplc, Keystone Lintels
andKnauflnsulation providing valuable commentary on market trends and influences.

GfKinsights go deeper than the category sectors contained in this document. They can trace product group performance aadurask f
that are relevant to you. GfK can also produce robustftikdike market comparability tailored to the requirements of an indual business.
As more merchants join in to submit their monthly sabes data the quality of this information can only become more extenai
rigorous. Merchants or Suppliers who are interested in getting involved should contact Ricky CooRiség.&oombes@agfk.com
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Monthly Indexand Categories

J anu al’y 20 15 M ay 20 1alndexedon monthly average, Jul®014¢ December 2014)

Total Builders Merchants 108.6 | 106.7 | 102.2 | 114.5] 116.4| 101.3 | 111.2| 111.8| 102.2 102.2 | 110.9| 114.6 | 112.3
92.0 99.9

(0[0)

BN TSSO ANINEYARGLIe 100 90.0 . 107.0 102.5 1104 1139 1005 1108 1123 103.1 748 915 101.8 107.2 109.0 106.2
Heavy Building Materials 100 854 911 109.1 1073 101.2 1154 1165 1011 1116 1120 101.0 728 87.8 101.6 1109 1152 112.6
Decorating& Renovation 100 88.0 885 1032 981 951 1083 113.0 103.0 110.1 111.0 1016 77.2 895 99.7 1049 1058 103.7

Tools 100 879 86.6 980 969 932 102.0 1048 91.6 102.0 102.6 100.7 73.6 87.0 96.8 101.0 103.8 96.8
Workwear & Safetywear 100 99.8 930 936 857 958 103.8 1034 957 117.3 116.6 116.8 74.0 109.9 104.0 103.1 940 943
Ironmongery 100 952 939 1064 1051 989 111.0 1151 1024 112.7 113.3 109.0 85.1 1014 109.9 114.0 113.7 111.9
Landscaping 100 67.6 78.7 1146 1413 135.7 1469 141.7 116.0 1146 1089 89.1 63.1 69.8 952 1239 1474 1544
Slglellalep s EEtle =S ol 100  103.5 103.5 111.3 100.1 958 105.6 109.1 951 113.1 121.0 120.2 91.0 108.0 116.5 117.1 112.7 103.0
Renewablest Water Saving 100 893 873 1213 978 79.7 1028 743 665 1021 977 941 746 767 705 712 658 63.6
Kitchens & Bathrooms 100 903 99.7 1093 970 969 106.5 1123 97.0 1103 1095 1086 774 91.6 1089 110.5 106.7 98.0

Miscellaneous 100 953 886 973 922 86.6 1014 1029 935 103.7 1065 100.0 81.0 100.6 104.0 109.3 109.5 104.0

Services 100 86.3 940 1119 991 98.6 106.7 1124 102.2 108.1 1111 1021 829 859 102.0 1143 111.0 116.3
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Monthly Indexand Categories

May 2016

May 2016 Index

Indexed on July-December 2014
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Overall and Categorie$/onthly

May 2016

May 2016 v May 2015

30%
20.1%
20% 18.0%
13.2% 13.8%
0.1% 9.9% 11.3%
10% Lo 63% 7.6% |
- 0
> m 0 0B
0% - . — -
| T T T T T T
-1.6%
-10% -
Categories Categories
-20% - underperforming outperforming
-20.2% A ———
-30%
-40%
el o
& @0\3
N
Cid A
o e
& @‘9
%.
]
N
)
-.\"b
<
'

A
GFK {2dzNDSY DFYQa . dzAf RSNE acSadddfy RoySitdMayedei £ / F G S32NE wS L2 NI




Overalland CategoriesMonthly

May 2016

May 2016 v April 2016
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Quarterly Indexand Categories

Q1 2015 Q1 201 Gindexed on uly to December 2014)

VALUE EX VAT £ Q1, 2015 Q2, 2015 Q3, 2015 Q4, 2015 Q1, 2016
T — e | 1os 007

10
Timber, Shee®& Joinery Products 100 96.3 104.3 108.4 96.7 100.2
Heavy Building Materials 100 95.2 108.0 109.7 95.3 100.1
Decorating& Renovation 100 93.2 100.5 108.7 96.6 98.0
Tools 100 90.8 97.4 99.5 92.3 94.9
Workwear & Safetywear 100 95.5 95.1 105.5 102.4 105.7
Ironmongery 100 98.5 105.0 110.1 102.5 108.4
Landscaping 100 87.0 141.3 124.1 87.1 96.3
Plumbing,Heating & Electrical 100 106.1 100.5 105.8 110.8 113.9
Renewablest Water Saving 100 99.3 93.4 81.0 88.8 72.8
Kitchens & Bathrooms 100 99.8 100.1 106.5 98.5 103.7
Miscellaneous 100 93.8 93.4 100.0 95.8 104.6

Services 100 97.4 101.5 107.6 98.7 100.7
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Quarterly Index and Categories

Q12016

Quarter 1, 2016

Indexed on July-December 2014
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Overall and CategorieQuarterly

Q12016

Quarter 1 2016 v Quarter 1 2015
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Overall and CategorieQuarterly

Q12016

Quarter 1 2016 v Quarter 4 2015
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Overview -

Builders Merchants

JohnNewcomb, Managing Director BMF o Foderation 7
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Year on Year o ) A o o .
aleQa ¢201f . dAfRSNE aSNOKIyidaQ alrfsSa 6SNBE pod: | KStledery, HEavyi KS al
Building Materials was up 11.3%. Landscaping was up 13.8%.

CA@S OFGS3I2NASAE AYyONBlFIASR 0dzi 6SNBYyQl [jdzAGS a2 &iNPRWEEWahdt dzRA Y .
Timber Sheet & Joinery Products (+6.3%). Only two categories were lower than May 2015. WorBagsy&eamwas down 1.6%, and
Renewables & Water Saving, always a volatile category was down 20.2%.

Month on Month
/ 2YLI NBR gAGK GKS LINB@A2dza Y2y UKZI aléQa ¢201t . dzia f RS NJteddoS NOK I y {
that. Four categories were ahead of April, including Services (+4.8%), Landscaping (+4.7%) and W&kiegaréal(+0.3%).

[ronmongery was down 1.6% but ahead of Total Builders Merchants. Heavy Building Mazg@édg and Timber Sheet & Joinerydrrcts ¢
2.6%) were just below overall sales. Kitchens & Bathroe8ns%) and Plumbing Heating & Electriel§%) were down the most.

May Index
May was the fourth consecutive month with a positive Total Builders Merchants index (112.3).

Landscaping (154.4) was significaathead and recorded its highest index to datdlecting its seasonal peak. Services (116.3) and Heavy
Building Materials (112.6) also epérformed the index. Four categories were positive but performed less strongly: Timber&sbeieery
Products (106.2), Miscellaneous (104.0), Decorating & Renovation (103.7) and Plumbing Heating & Electrical (103.0ydfiesrhzade
indices below 100. Renewables & Water Saving (63.6) was the lowest.

The report provides insights and reliable fadike following charts enable you to see how each of the 12 contributing categories has
performed. However for greater detail and more precise benchmarking please contact GfK.




The Expert Panel

Speaking for their markets

Builders Merchant

Building Index Zdine

)

TheBuilders Merchant Building Index (BMBI) includes a growing panel of industry Experts. In each quarterly report they cartiment o
market, with a particular focus on the story behind the trends.

Experts are leading brands, or brands aspiring to become leagleosare the voice of their markets.

To access th@1 2016eport, which includes commentary from our experts, gdtip:// bit.ly/1NBvclu

SteveHalford, Managing
Director,CrystalDirect is
.a. LQa PHAIS NI
Windows and Doors

crysaf/|\:

No.1 for choice ¢ No.1 for colour

Meet the Builders Merchant Building Index Experts:

SteveDurdantHollamby,
ManagingDirector, AWMSs
.a. LQa 9ELISNI
Rainwater & Drainage

ALUMASC _

WATER MANAGEMENT SOLUTIONS

Derrick McFarland
ManagingDirector,Keystone

f DNRaAL Ity Aa
for Lintels

W Keystone

LINTELS

JohnDuffin, Managing
DirectorKeyliteRoof

2AyR264 Aad . a.

Roof Windows.

keylite <4

Roof Windows

Keith Ellis Commercial
Director,HansonCementis
SINJ. af.2LNQa 9 E LIS NI
Aggregates

EER

HEIDELBERGCEMENT Group

JohnSinfield Managing
DirectorKnaufinsulation is
by ilal YRA 9 ELISNI
Wool hsulation

Nigel CoxManaging Director
TimbmetAa . a. LQa
Timber & Panel Products

W TIMBMET

Everything wood should be

Andy Williamson Group

2 NManaging Director IKQplc
Aa .a.LQa 9ELJ
Products

l Setting the Standard

v 2 Additiopad Experts will be
joining the panel throughout
2016
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M Onth Iy Re port Builders Merchan

Adjusted for Trading Days Building Index

Total Builders Merchants Index v Total Adjusted for Trading Days Index
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I\/I O nth Iy Re po rt Builders Merchant

May 2016 Building Index Zedine

Timber, Sheet & Joinery Products Heavy Building Materials
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Charts indexed on JutyDecember 2014
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I\/I O nth Iy Re po rt Builders Merchant

May 2016 Building Index Zedine

Decorating & Renovation Tools
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I\/I O nth Iy Re po rt Builders Merchant

May 2016 Building Index Zedine

Charts indexed oduly¢ December 2014
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